Kane County Farmland Protection Program

Program Summary

Since 2001 over 5500 acres have been

permanently protected in Kaneville, Big
Rock, Virgil, Burlington, Plato and Campton
Townships. The Kane County Board and the
Federal Farm and Ranchlands Program have
invested over $ 32.6 million dollars to create
Agricultural Conservation Easements to
insure agriculture continues in perpetuity.

Farm Protected Acreage Year Protected

Mangers Farm (KA)
Strom Farm (CA)
Herrmann Farm (BR)
R. Peterson Farm (VI)

2009 approved farms to be closed in 2011 L. Peterson Farm (Vi)
Chiapetti Farm (BR)
Rahr/Long Kaneville 90 acres Evans Farm (BR)

Sepplefrick Kaneville 156 acres Flanders Farm (KA)
i Carlson Farm (KA)

Zales Farm (KA)
K. Mangers Farm (KA)
Perry/Maxsedt Farm (KA)
Allen Farm (KA)
Kaus Farm (KA)
Werdin Farm (KA)
Bomleny Farm (KA)
Wolf Farm (KA)

Kane County Flint Farm (KA)
Farmland Protection Program 2001 — 2010 Shoeger Farm (BR)
Anderson Farm (BR)
Pitstick Farm (KA)
Davis Farm (BR)
Schleifer Farm (KA)
Sorenson Farm (BR)
Rosenwinkel Farm (BR)
Ruh Farm (BR)
Farley Farm (KA)
Grever Farm (KA)
Schramer Farm (BU)
Dienst Farm (VI)
Long Farm (KA)
Flint Farm (KA)
Bomleny Farm (KA)
Olson Farm (KA)







KANE COUNTY, ILLINOIS 2020 COMPREHENSIVE PLAN
LAND USE STRATEGY

Kane County, [Hinois

2020
LAND RESOURCE
MANAGEMENT PLAN

AG PRIORITY

AGRICULTURAL VILLAGE
AREA

CRITICAL GROWTH

URBAN CORRIDOR

Adopted
unanimously
by the County Board
In 1996.

The ocluol bsundories may be odjusfed during fhe public rewew process of fhe 2020 Comprehensve Plon.



2030 Land Resource Management Plan
0 Transportation Plan

KANE COUNTY
D

/ TRANSPORTATION PLAN

PLANNING FOR SAFE, HEALTHY
AND LivABLE COMMUNITIES

ADOPTED OCTOBER 12, 2004

Concurrent adoption by the County Board on October 12, 2004




2030 CONCEPTUAL LAND
USE STRATEGY MAP

=] = == Qa2 POPULATION

2030 CONCEPTUAL LAND ek s g . G y INCREASE
USE STRATEGY OPEN SPACE MAP ,, et TN T SR e from

7 3'7*{( ' (_id e = : 2000-2030

+148,369
49%

URBAN CORRIDOR
RENAISSANCE

CRITICAL GROWTH
REFINEMENT

AGRICULTURAL/RURAL
VILLAGE RECOMMITMENT

EXISTING OPEN SPACE

PROPOSED OPEN SPACE




Figure | 2040
2040 CONCEPTUAL LAND
“STRATEGY MAP Conceptual Land Use

Strategy Map

SUSTAINABLE URBAN AREA
RANDALL BRT CORRIDOR

* - kil Critical Growth Area

; AGRICULTURAL /FOQD,
FARM, SMALL TOWN AREA

L|  EXISTING OPEM SPACE

= . Agriculturall
Food, Farm, ana
Small Town Area




Agriculture should continue to
be a desirediandipreferred land
use...
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“Land consumption" refers to the conversion of open space or farmland | . .
to residential, commercial, office, or other developed land uses. As the " —‘«3
region grows.and expands, some consumption of these areas is ,/
inevitable. However, conserving open space and farmland does create’
economic, environmental, and social benefits, and reducing the rate of

consumption of these areas is desirable. CMAP, Go To 2040

a



2067 B/ ICT




Agricultural Conservatior

oluntary, legal agreement BN
etween a landowner and a conserva A ETRG
organization or government agency
permanently limits a property’s
ses in order to
otect the property’s
servation values
e donated, sold
Ination




ummary

ce 2001 over 5500 acres

ve been permanently
protected in Kaneville, Big Rock,
Virgil, Burlington, Plato and
Campton Townships. The Kane
ounty Board and the Federal
arm and Ranchlands Program
1lave invested over $ 32.6 million
ollars to create Agricultural
servation Easements to

e agriculture continues in
uity.

Kane County

Farmland Protection Program 2001 — 2010

5,516 Protected Acres

$19,977,447.76 Kane County Riv
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Acreage

119

166

97

62
39 2002
130 2002
71 2002
381 2002
Carlson Farm (KA) 129 2002
- Zales Farm (KA) 158 2002
K. Mangers Farm (KA) 66 2002
erry/Maxsedt Farm (KA) 91 2002
llen Farm (KA) 135 2003
us Farm (KA) 116 2003
rdin Farm (KA) 322 2003
leny Farm (KA) 134 2004
f Farm (KA) 94 2004
Farm (KA) 284 2004
er Farm (BR) 141 2004
on Farm (BR) 128 2004

Farm (KA) 66 2004 2009 approved farms to be closed in 2011

(BR) 37 2005
m (KA) 82 2005
92 2005

Rahr/Long Kaneville 90 acres

Sepplefrick Kaneville 156 acres

Olson Kaneville 75 acres

Meredith Kaneville 162 acres
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O Food and Farm
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F “On the task force,
- - 4 we're disc '
Nlinois food and fit
farmers can conn
with the consumer, and
how to get consumers
o look for locally-
wn )
says. “We're discuss
topics such as sell
products at farmer’s markets.
scale grocery stores and using

an extensive report ready for the le;

their products into the hands
Schramer and Weaver farms are only
operations that sell their products to consumers out using
middlemen. The Kane County Farm [ au Web site lists
contact information for 33 local operations that sell products,
including trees, ve 1 straw, flo
honey and com stalks. Some sell directly from stands on the
farm; others sell only at farm narkets. Some have opened
year-round stores on their properties

“We participate in farmer’s markets June through
September,” says Schramer of Farm Direct Black Angus. “We
had a number of cus ers v 8 i, *Could you do this
all winter?” So, in November 2006, started a store on the
farm.” The store, formerly wo-car garage, is open from 9
a.m. 10 4 p.m. on Saturdays onl)

Heritage Prairie Market, which sells its products at one
farmer’s market in Elburn and more in Chicago, has
a grocery store at the farm that n seven days a week,
offering dairy products, fresh eg - chicken, pork, honey

in
1t’s an outlet for our products and those of other farmers.”

Weaver says. “Regular customers come in weekly for milk and

The Lamb of God Farm maintains a connection to Esther's

Place. a fiber arts studio established by the Lehers’ daughter,

- Natasha, in Big Rock. Esther’s Place sells wool, fleece, yam

rising demand for locally-grown food is good
news for Kane County farmers, who are scrambling
.. to meet the demand from'Countyresidents and
o their arbaNmeighbors, too. See page 130
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Trends in Child and Adolescent Overweight
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Mote: Owverseight is defined as EMI == gender- and weight-specific 93th percentile from the 2000 CODC Growth Charts.
Source: Mational Health Examination Surveys |l (ages B-11) and Il (ages 12-17), Mational Health and Mutrition Examination
Surveys | 11 Il and 1898-2004, NCHS, CDC.




"...youth of today may, on average, li
and possibly even shorter lives than

-- from Olshansky et al
otential Decline in Life Expectancy in the United S
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Local food a short drive away

oaring energy costs are hit- markets and ag attractions, he said. ry, safety, and convenience,"
St{mg all sectors of the econo- And urban agritourists likely will Touchette said.
my, but high pump prices experience an increasingly sophisti- Thus, producers must "raise the
actually may be driving regional cated bucolic experience. bar" in terms of the goods and ser-
“agritourism” demand. "The 2007 season was a phenome-  vices they offer and the appearance
That's according to North Ameri-  nal year in agritourism across the and cleanliness of their operations,
can Farmers' Direct Marketing Asso-  United States,” he told Partners. "The according to Touchette.
More farm marketers are offering
what he calls a "360-degree experi-
, ) ! i ence” that moves beyond U-pick
‘The whole idea of staying a little closer to  plots to processing fours, extended

retail sales, luncheon facilities that

home TR bu)’”lg )’”Ou"f00d> havlng _)f”OLU'fOOCl’ introduce visitors to a producer's
closer to home — is really resonating with wines, and concerts or other events.
our customer base.’

Bz ’ »«.:k'a.i.'

ciation Executive Director Charlie whole idea of staying a little clos
__Touchette . =p home — buying your food, havirg |

R il ; Myour food closer to home — is redf§i
@™ *resonating with our customer ba -
| As aresult, he said agritourisnigi

ncreasingly is drawing a "very
educated, fairly well-to-do" clien
Those consumers seek "real rural
xperiences” but also demand "l









http://www.kanecfb.com/media/bounty of kane/BoKHarvest_RGB.tif
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